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La Crete Context
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Masterplan



La Crete Masterplan
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Streetscape Design



La Crete Downtown Plan
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La Crete 100 St Plan

Section of 100 St Stone Median Against 100 St
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La Crete Street Section
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La Crete Street Section
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La Crete Downtown Furniture Design
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La Crete Furniture Design
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La Crete Promenade Identity
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La Crete Promenade Identity
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La Crete Downtown Gateway Feature

Gateway at 100 St and 101 Ave
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Fort Vermilion
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Fort Vermilion Context
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Fort Vermilion
Masterplan



Fort Vermilion Furniture
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Fort Vermilion
Streetscape Design



Fort Vermilion Street Sections
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Fort Vermilion Street Sections
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Fort Vermilion Furniture
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Fort Vermilion Wayfinding
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Fort Vermilion Furniture Design Application
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Fort Vermilion Gateway Feature
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Fort Vermilion Gateway Feature
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Fort Vermilion Gateway Feature
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Site Guideline



Small Lot Small Lot

Option 1 Option 2
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Medium Lot

Poor Design

Medium Lot

Good Design
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Architecture Guideline



Storefront Guideline

Poor Design

Good Design
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Min 5M Setback

BUILDING SETBACK

Building must be set back to provide 5 m distance
between the building facade to the curb
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MATERIALS

Utilize bright and durable materials that can withstand
the harsh winter.
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WINDOWS

Maximize the height of display windows

Minimize the size of the kick plate

Minimize the number of window frames - if multiple
panes are required, seam the panes together

Do not glaze or frost large portions of windows
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LIGHTING
Window display should be appropriately lit at night

Illuminate architectural features such as columns or
pilaster

Appropriately illuminate any doorway recessions
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DETAIL

Minimize ornamental details (trim, molding, etc) by using
straight lines (simple pilasters, sign bands, etc)
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HEIGHT

Maximize the vertical presence of the store by raising
sign boxes, sign bands and boxes to 3 feet. Doing so

will maximize the size and street presence of display

windows.

Economic Development Strategy and Streetscape Design May, 2016



ENTRYWAYS

Design entranceway to ensure ease of customer access;

Minimize doorway recessions to accommodate outward
swinging doors only;

Maximize the doorway width - where size permits
introduce double doors;

Use glass doors to encourage visibility into the store
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SOCIAL GATHERING SPACES

Small public gathering places on side-street flankages
that encourage people to spend time and linger in the
area.

These spaces could be used for cafe areas attached to
restaurants or informal seating areas with tree canopy
for shading.

The gathering spaces will encourage informal socializing
and performances.

As some of the sidewalks are narrow, future streetscape
improvements can take advantage of the wider public
boulevards on the side streets.
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HEALTHY STREET

Add planters in front of stores
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PROJECTIONS

To create an interesting streetscape, consider
introducing architectural elements which project out
from the facade (such as projecting signs, awnings,
etc.). Note - certain projecting features may require an
easement agreement)

Weather Protection
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Storefront Guideline
for Large Retail

Poor Design

Good Design
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< Min 5M Setback

BUILDING SETBACK

Building must be set back to provide 5 m
distance between the building fagcade to the
curb
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MASSING

Add scale and interest to the building facade by
articulated massing
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ARCHITECTURE ELEMENT

Discourage blank walls.

Incorporate architectural features
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MATERIALS

Utilize bright and durable materials that can withstand
the harsh winter.
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WINDOWS

Maximize the height of display windows

Minimize the number of window frames - if multiple
panes are required, seam the panes together

Do not glaze or frost large portions of windows
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LIGHTING
Window display should be appropriately lit at night

Illuminate architectural features such as columns or
pilaster

Appropriately illuminate any doorway recessions
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ENTRYWAYS

Design entranceways to ensure ease of customer access;

Minimize doorway recessions to accommodate outward
swinging doors only;

Maximize the doorway width - where size permits
introduce double doors;

Use glass doors to encourage visibility into the store.
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PROJECTIONS

To create an interesting streetscape, consider
introducing architectural elements which project out
from the facade (such as projecting signs, awnings,
etc.). Note - certain projecting features may require an
easement agreement)

Weather Protection
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SOCIAL GATHERING SPACES

Small public gathering places on side-street flankages
that encourage people to spend time and linger in the
area.

These spaces could be used for cafe areas attached to
restaurants or informal seating areas with tree canopy
for shading.

The gathering spaces will encourage informal socializing
and performances.

As some of the sidewalks are narrow, future streetscape
improvements can take advantage of the wider public
boulevards on the side streets.
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HEALTHY STREET

Add planters in front of stores
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SIGNAGE
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